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Agricultural Marketing Service, USDA § 1280.115 

§ 1280.102 Board. 

Board means the Lamb Promotion, 
Research, and Information Board es-
tablished pursuant to § 1280.201.

§ 1280.103 Certified organization. 

Certified organization means any orga-
nization which has been certified by 
the Secretary pursuant to this part as 
being eligible to submit nominations 
for membership on the Board.

§ 1280.104 Conflict of Interest. 

Conflict of interest means a situation 
in which a member or employee of a 
board has a direct or indirect financial 
interest in a person that performs a 
service for, or enters into a contract 
with, a board for anything of economic 
value.

§ 1280.105 Department. 

Department means the United States 
Department of Agriculture.

§ 1280.106 Exporter. 

Exporter means any person who ex-
ports domestic live lambs from the 
United States.

§ 1280.107 Feeder. 

Feeder means any person who ac-
quires ownership of lambs and feeds 
such lambs in the U.S. until they reach 
slaughter weight.

§ 1280.108 First handler. 

First handler means the packer or 
other person who buys or takes posses-
sion of lambs from a producer or feeder 
for slaughter, including custom slaugh-
ter. If a producer or feeder markets 
lamb products directly to consumers, 
the producer or feeder shall be consid-
ered to be a first handler with respect 
to such lambs produced by the pro-
ducer or feeder.

§ 1280.109 Fiscal period and marketing 
year. 

Fiscal period and marketing year 
means the 12-month period ending on 
December 31 or such other consecutive 
12-month period as shall be rec-
ommended by the Board and approved 
by the Secretary.

§ 1280.110 Information. 

Information means information and 
programs that are designed to increase 
efficiency in producing lambs, to main-
tain and expand existing markets, and 
to develop new markets, marketing 
strategies, increased market efficiency, 
and activities that are designed to en-
hance the image of lamb and lamb 
products on a national or international 
basis. These include: 

(a) Consumer information, which 
means any action taken to provide in-
formation to, and broaden the under-
standing of, the general public regard-
ing the consumption, use, and nutri-
tional attributes of lamb and lamb 
products; and 

(b) Industry information, which 
means information and programs that 
will lead to the development of new 
markets, new marketing strategies, or 
increased efficiency for the lamb indus-
try, and activities to enhance the 
image of lamb.

§ 1280.111 Lamb. 

Lamb means ovine animals of any 
age, including ewes and rams.

§ 1280.112 Lamb products. 

Lamb products means products pro-
duced in whole or in part from lamb, 
including pelts, and excluding wool and 
wool products.

§ 1280.113 Order. 

Order means an order issued by the 
Secretary under § 514 of the Act that 
provides for a program of generic pro-
motion, research, and information re-
garding agricultural commodities au-
thorized under the Act.

§ 1280.114 Part and subpart. 

Part means the Lamb Promotion, Re-
search, and Information Order and all 
rules and regulations issued pursuant 
to the Act and the Order. The Order 
shall be a subpart of the Part.

§ 1280.115 Person. 

Person means any individual, group 
of individuals, partnership, corpora-
tion, association, cooperative, or any 
other legal entity.
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